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=2 _ Growing Revenue in All Segments
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/@ Television Revenue
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w2 lelevision Revenue
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w2~ Radio Revenue

Btmm
250 —

Btmm 200
250 w 209 150
200 4 173
150 -

Q2-08 Q2-09

100 o 392 384
S0 300 -
0 - 200
Q1-09 Q2-09 0

| EAY B Radio BJV [l Other




w2 Radio Revenue
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G
Me; Cost Structure
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