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Financial Highlights 
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Statement of Financial Position 
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Broadcasting Regulations 
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ÂäîÛÿèæóÂóäÕČóÿÚõÚÂóäÿÂöćãèÂòÛÕõÉõÖîæØöèö 

  â.Å.   Â.ß.   âö.Å.   ÿâ.ã.   ß.Å.   âõ.ã.   Â.Å.   ë.Å.   Â.ã.   Ö.Å.   ß.ã.   Ù.Å. 

îîÂĂÛîÚùÎóÖ 
Ë¬îÈäóãÂóäëóÙóäÔñ 

12 Ë¬îÈ 

Üäñâúæ 
Ë¬îÈäóãÂóäÙùäÂõÉ 

îîÂĂÛîÚùÎóÖ 
Ë¬îÈäóãÂóäËùâËÚ 

ÂČóìÚÕäóÅóÖòĈÈÖ­Ú 
èõÙöÂóäÜäñâúæĀæñÿßÕóÚ
Âóä×øîÅäîÈË¬îÈäóãÂóä 

îîÂĂÛîÚùÎóÖ 
Ăì­ÛäõÂóäāÅäÈÃ¬óã 

äòÛàòÈÅèóâÅõÕÿìĆÚ 
ä¬óÈÜäñÂóéÜäñâúæ
Ë¬îÈäóãÂóä 

ÜäòÛÜäùÈÃ­îâúæÿâøćî ßåêáóÅâ 2556 

  â.Å. 
  2557 

ĀÉÂÅúÜîÈë¬èÚæÕ                       
ÌøĈîÂæ¬îÈäòÛëòÎÎóÔ 

Ăì­àäöØöèöØùÂË¬îÈ 
îîÂîóÂóéĀÛÛÅú¬ÃÚóÚ
îÚóæĆîÂĀæñÕõÉõÖîæ 

ìâóãÿìÖù    ìóÂÂóäÜäñâúæË¬îÈÛäõÂóäØóÈÙùäÂõÉÿæøćîÚăÜăÖäâóëØöć 4  ÉñØČóĂì­ÂóääòÛËâāØäØòéÚ°ÕõÉõÖîæÃîÈÜäñËóËÚÿæøćîÚăÜÿÜĆÚÜö 2557 
                     ÿÚøćîÈÉóÂÂóäĂì­ĂÛîÚùÎóÖË¬îÈÛäõÂóäËùâËÚÖ­îÈÿæøćîÚîîÂăÜÕ­èã 
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12 Øöćâó: ìÚòÈëøîßõâß°ÂäùÈÿØßÙùäÂõÉ ÊÛòÛèòÚØöć 15 ßåêáóÅâ 2556 
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A C 

Â Ö­îÈĂË­āÅäÈÃ¬óãìäøîëõćÈîČóÚèã
ÅèóâëñÕèÂÿÊßóñØöćăÕ­äòÛ
îÚùÎóÖ 

Â Ö­îÈÿäõćâĂì­ÛäõÂóäáóãĂÚ 30 èòÚ 
Â ĀÉ­ÈÿÜæöćãÚĀÜæÈÝòÈäóãÂóäăâ¬
Ú­îãÂè¬ó 7 èòÚ 

Â ăÕ­äòÛëõØÙõĂÚØäòßã°ëõÚØóÈ
ÜòÎÎó 

Â ËČóäñÅ¬óÙääâÿÚöãâĀæñÚČóë¬È 
      ÿÈõÚÿÃ­óÂîÈØùÚ ä­îãæñ 2 

Â Ö­îÈĂì­ÛäõÂóäÿÊßóñāÅäÈÃ¬óãØöć
ăÕ­äòÛîÚùÎóÖ 

Â Ö­îÈØČóÃ­îÿëÚîÂóäĂì­ÛäõÂóä
āÅäÈÃ¬óãĂì­ ÅÂÂ. ÿìĆÚËîÛ 

Â ë¬ÈÝ¬óÚÂóäĂì­ÛäõÂóäØòćèăÜÖóâ
Ë¬îÈäóãÂóäØöćÂČóìÚÕ 

Â äñÈòÛÂóäîîÂîóÂóéØöćÖ­îÈì­óâ 
Â ËČóäñÅ¬óÙääâÿÚöãâĀæñÚČóë¬È 
      ÿÈõÚÿÃ­óÂîÈØùÚ ä­îãæñ 2 

Â Ö­îÈĂì­ÛäõÂóäÿÊßóñëõćÈîČóÚèã 
     ÅèóâëñÕèÂØöćăÕ­äòÛîÚùÎóÖ 
Â Ö­îÈØČóÃ­îÿëÚîÂóäĂì­ÛäõÂóäëõćÈ
îČóÚèãÅèóâëñÕèÂĂì­ ÅÂÂ. 
ÿìĆÚËîÛ 

Â ËČóäñÅ¬óÙääâÿÚöãâĀæñÚČóë¬È 
      ÿÈõÚÿÃ­óÂîÈØùÚ ä­îãæñ 2 
 

Â ĀÉÂ 22 æ­óÚÅäòèÿäøîÚ 
Â äóÅóÜäñâóÔ 600-700 ÛóØ 
Â Ýú­ÛäõāáÅÖ­îÈäòÛáóäñÿßõćâ 200 ÛóØ 

Â Ö­îÈĂì­ÛäõÂóäāØäØòéÚ°ÖóâÝòÈäóãÂóäÿÚøĈîìóÿÕöãèÂòÚ 
     ØùÂË¬îÈØóÈ  ØòĈÈäñÛÛáóÅßøĈÚÕõÚĀæñäñÛÛÝ¬óÚÕóèÿØöãâ 
     îã¬óÈÖ¬îÿÚøćîÈ ăâ¬âöÂóäÜõÕÂòĈÚË¬îÈØóÈÂóäăÕ­äòÛÛäõÂóä 
     ÖæîÕÉÚăâ¬ØČóÌČĈó ÕòÕĀÜæÈÿÚøĈîìóäóãÂóä  
Â ÉñÿÂĆÛÅ¬óÖîÛĀØÚ Å¬óÕČóÿÚõÚÂóäìäøîÅ¬óĂË­É¬óã 
      ÉóÂÜäñËóËÚÝú­ĂË­ÛäõÂóäăâ¬ăÕ­                                                          
                                              
 

 Ë¬îÈäóãÂóä 

 Å¬óÿË¬ó (Fair Price) 60 æ­óÚÛóØÖ¬îÜö   (ÂëØË.ÙèòËËòãð) 
 

 Å¬óÿË¬ó (Fair Price) 60 æ­óÚÛóØÖ¬îÜö  (ÂëØË.ÙèòËËòãð) 

 āÅäÈÃ¬óã  ëõćÈîČóÚèãÅèóâëñÕèÂ 

 îùÜÂäÔ°áóÅäòÛ B 
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New Movements 
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Create Digital Media Content 

One of the largest international Internet community for K-pop 

+ 7,500,000 people are visiting/month 

Revenue Stream/Business Activities in 2013 

Join hands with Intellicode Thai in conducting 
business for technology development 
Ĵ         K-Contents: complete content about 
Korean entertainment from soompi.com 
Ĵ         Expansion of distribution channels in 
digital format by incorporating advance 
technology and modern application in 
supporting and disseminating digital channels 
in Thailand 
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æÈÚóâÅèóâä¬èââøîØóÈÙùäÂõÉ 
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